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This study examined Hillside Resort’s marketing strategies and tourist 

satisfaction. It sought to describe how visitors perceived the resort’s 

marketing approaches, identify challenges encountered during visits, and 

provide information relevant to tourist preferences and hospitality 

marketing. The study used a descriptive research design. A structured 

survey questionnaire was administered to 100 tourists who had visited 

Hillside Resort in Montalban, Rizal. Stratified random sampling was used. 

Data were analyzed using frequency and percentage distribution, weighted 

mean, ranking, a four-point Likert scale, and a t-test. Most respondents were 

young adults aged 20–29, with an almost equal distribution of male and 

female participants. The source interprets this demographic pattern as 

suggesting that the resort’s marketing initiatives appealed primarily to 

millennial and Generation Z tourists. The study identified marketing 

visibility, accessibility, affordability, feedback mechanisms, promotional 

packages, service quality, transaction efficiency, and security as areas 

requiring improvement. It recommends continued innovation and closer 

alignment of marketing activities with tourist expectations to support 

satisfaction, repeat visits, and market positioning. 
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